Pure Demographics:

AGE GENDER
Table I. A1. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
VOTER Yes 48% 65% 80% 90% 94% 96% 100% 7% 78% 78%
REGISTRATION AT
CURRENT ADDRESs No 52% 35% 20% 10% 6% 4% 0% 23% 22% 22%
Total n= 49 75 51 79 58 51 33 185 215 400
IDEOLOGY Very Liberal 12% 20% 9% 12% 12% 16% 9% 15% 1% 13%
Somewhat Liberal 23% 27% 37% 30% 26% 25% 17% 25% 30% 28%
In Between/Unsure 20% 13% 21% 10% 12% 22% 16% 18% 15% 16%
Somewhat Conservative 35% 27% 31% 37% 29% 19% 33% 29% 32% 30%
Very Conservative 10% 13% 2% 11% 22% 19% 25% 12% 12% 12%
Total n= 49 75 51 79 58 51 33 185 215 400

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

AGE GENDER
Table I. A2. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
INCOME  Under $20K 27% 10% 10% 5% 10% 12% 21% 10% 15% 13%
$20 to 40K 27% 24% 21% 15% 13% 39% 49% 21% 26% 24%
$40 to 60K 1% 24% 14% 18% 18% 17% 4% 19% 14% 16%
$60 to 80K 13% 21% 17% 13% 22% 20% 1% 18% 16% 17%
$80 to 100K 10% 8% 14% 17% 15% 4% 7% 1% 12% 12%
$100 to 150K 5% 9% 1% 20% 13% 0% 9% 12% 9% 1%
Over $150K 7% 4% 12% 10% 1% 8% 0% 9% 7% 8%
Total n= 43 71 46 74 53 46 27 171 190 361
AREA South City 12% 22% 28% 10% 10% 15% 9% 16% 18% 17%
North City 18% 31% 22% 24% 15% 21% 36% 27% 22% 24%
South Burbs 22% 10% 1% 8% 10% 8% 5% 12% 10% 1%
East Burbs 14% 12% 6% 21% 23% 17% 9% 12% 15% 14%
North Burbs 18% 12% 17% 13% 14% 10% 13% 14% 15% 14%
North Coastal 6% 13% 10% 17% 14% 15% 14% 1% 13% 12%
East County 10% 0% 6% 6% 13% 15% 14% 8% 7% 7%
Total n= 48 74 49 77 58 51 32 182 211 393

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

AGE GENDER
Table I. A3. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
NUMBER OF None 25% 15% 10% 5% 9% 17% 20% 17% 1% 14%
PERSONALLY KNOWN 45 15% 1% 9% 9% 10% 9% 24% 10% 12% 12%
GAY OR LESBIAN
PEOPLE 3-5 29% 23% 21% 25% 18% 37% 26% 24% 25% 24%
6-10 14% 19% 27% 25% 23% 15% 18% 18% 23% 21%
11-20 14% 19% 14% 23% 19% 16% 8% 16% 17% 17%
21+ 4% 13% 19% 12% 22% 6% 4% 14% 1% 13%
Total n= 49 74 51 77 55 49 24 178 204 382
SEXUAL ORIENTATION  Heterosexual 100% 96% 89% 96% 98% 98% 100% 95% 96% 96%
Non-Heterosexual 0% 4% 11% 4% 2% 2% 0% 5% 4% 4%
Total n= 48 73 50 79 56 51 32 180 212 392

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

AGE GENDER
Table I. A4. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
MARITAL STATUS Married 19% 54% 63% 68% 59% 61% 35% 54% 52% 53%
Single and Never Married 79% 40% 24% 8% 6% 2% 0% 30% 26% 28%
Divorced 2% 5% 13% 23% 28% 10% 14% 12% 13% 13%
Widowed 0% 0% 0% 0% 6% 27% 51% 4% 9% 7%
Total n= 49 75 50 79 58 51 33 184 215 399
gggﬁ%’g RELIGIOUS \'\/"V‘;;ekTha” Once Per 13% 9% 5% 5% 13% 4% 26% 7% 12% 10%
ATTENDANCE Once Per Week 18% 17% 29% 19% 25% 30% 26% 21% 24% 22%
Once or Twice Per Month 16% 19% 19% 19% 13% 16% 18% 17% 19% 18%
Once or Twice Per Year 20% 16% 8% 20% 15% 13% 6% 15% 14% 14%
;‘Zfigf” Once or Twice 18% 6% 8% 9% 3% 16% 8% 10% 9% 10%
Never
15% 32% 31% 28% 30% 21% 16% 31% 23% 26%
Total n= 49 75 51 78 58 50 32 183 214 397
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
AGE
Table I. A5. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Total
GENDER Male 45% 41% 46% 46% 53% 57% 35% 45%
Female 55% 59% 54% 54% 47% 43% 65% 55%
Total n= 49 75 51 79 58 51 33 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

VOTER
REGISTRATION AT
CURRENT ADDRESS IDEOLOGY
Somewhat Bet\:\?een/ Somewhat Very

Table |. B1. Yes No Very Liberal Liberal Unsure Conservative Conservative Total
AGE 18-24 9% 36% 14% 12% 19% 17% 13% 15%

25-34 17% 33% 31% 20% 17% 18% 23% 21%

35-44 23% 20% 16% 29% 28% 22% 3% 22%

45-54 19% 8% 16% 18% 10% 20% 16% 17%

55-64 12% 3% 9% 9% 7% 9% 18% 10%

65-74 10% 1% 10% 7% 10% 5% 12% 8%

75+ 10% 0% 5% 5% 8% 8% 16% 8%
Total n= 320 76 53 108 62 119 54 396
GENDER Male 45% 47% 54% 41% 51% 43% 45% 45%

Female 55% 53% 46% 59% 49% 57% 55% 55%
Total n= 322 78 53 109 64 119 55 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

VOTER
REGISTRATION AT
CURRENT ADDRESS IDEOLOGY
Somewhat Bet\:\?een/ Somewhat Very
Table |. B2. Yes No Very Liberal Liberal Unsure Conservative Conservative Total
INCOME  Under $20K 12% 15% 6% 14% 16% 13% 1% 13%
$20 to 40K 22% 30% 30% 24% 30% 16% 30% 24%
$40 to 60K 16% 18% 24% 10% 18% 16% 22% 16%
$60 to 80K 18% 14% 12% 24% 13% 13% 21% 17%
$80 to 100K 13% 6% 13% 10% 5% 18% 6% 12%
$100 to 150K 1% 9% 10% 9% 9% 14% 5% 1%
Over $150K 8% 8% 5% 9% 9% 10% 5% 8%
Total n= 290 71 48 102 53 112 46 361
AREA South City 16% 19% 26% 19% 14% 14% 1% 17%
North City 24% 25% 19% 31% 19% 23% 28% 24%
South Burbs 1% 12% 12% 12% 14% 9% 8% 1%
East Burbs 12% 21% 10% 15% 16% 14% 12% 14%
North Burbs 16% 10% 9% 7% 24% 17% 17% 14%
North Coastal 13% 1% 19% 8% 10% 15% 13% 12%
East County 9% 2% 6% 8% 3% 7% 12% 7%
Total n= 316 77 53 108 63 114 55 393

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

VOTER
REGISTRATION AT
CURRENT ADDRESS IDEOLOGY
In
Somewhat Between/ Somewhat Very

Table I. B3. Yes No Very Liberal Liberal Unsure Conservative Conservative Total
NUMBER OF None 11% 26% 10% 9% 26% 14% 13% 14%
PERSONALLY KNOWN _ o o o o o o 0 0
GAY OR LESBIAN 1-2 10% 17% 11% 9% 13% 13% 14% 12%
PEOPLE 3-5 26% 20% 15% 26% 21% 27% 30% 24%

6-10 22% 16% 15% 26% 15% 23% 17% 21%

11-20 17% 14% 26% 18% 14% 13% 15% 17%

21+ 14% 8% 23% 13% 11% 10% 11% 13%
Total n= 305 77 52 104 62 114 50 382
SEXUAL ORIENTATION  Heterosexual 95% 99% 90% 95% 94% 98% 100% 96%

Non-Heterosexual 5% 1% 10% 5% 6% 2% 0% 4%
Total n= 317 75 52 109 62 115 54 392

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

VOTER
REGISTRATION AT
CURRENT ADDRESS IDEOLOGY
In
Somewhat Between/ Somewhat Very

Table |. B4. Yes No Very Liberal Liberal Unsure Conservative Conservative Total
MARITAL STATUS Married 56% 44% 40% 53% 47% 60% 55% 53%

Single and Never Married 22% 48% 41% 27% 36% 22% 18% 28%

Divorced 14% 8% 14% 13% 12% 12% 16% 13%

Widowed 9% 0% 5% 6% 6% 6% 11% 7%
Total n= 321 78 53 109 63 119 55 399
CHURCH/RELIGIOUS More Than Once Per o o o o o o o o
SERVICE Week 11% 6% 4% 4% 13% 15% 10% 10%
ATTENDANCE Once Per Week 23% 21% 16% 19% 20% 21% 44% 22%

Once or Twice Per Month 18% 17% 15% 20% 19% 19% 12% 18%

Once or Twice Per Year 14% 15% 15% 16% 11% 16% 8% 14%

Less Than Once or Twice 10% 10% 14% 9% 11% 9% 5% 10%

Per Year

Never

25% 32% 36% 32% 26% 20% 21% 26%

Total n= 319 78 53 109 62 119 54 397

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

VOTER
REGISTRATION AT
CURRENT ADDRESS
Table I. B5. Yes No Total
IDEOLOGY  Very Liberal 12% 17% 13%
Somewhat Liberal 28% 27% 28%
In Between/Unsure 14% 26% 16%
Somewhat Conservative 32% 24% 30%
Very Conservative 14% 7% 12%
Total n= 322 78 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
INCOME AREA
Table I. C1. Under $20K | $20to 40K | $40to 60K | $60 to 80K | $80to 100K | $100to 150K | Over $150K | South City | North City | South Burbs | EastBurbs | North Burbs | North Coastal | East County Total
AGE 18-24 32% 17% 10% 12% 13% 7% 12% 11% 12% 30% 16% 19% 7% 20% 15%
25-34 17% 21% 31% 27% 16% 18% 12% 27% 27% 18% 18% 17% 22% 0% 21%
35-44 18% 19% 19% 22% 27% 23% 33% 35% 20% 21% 9% 26% 17% 18% 22%
45-54 7% 11% 19% 13% 25% 34% 22% 10% 17% 12% 26% 15% 23% 14% 17%
55-64 8% 5% 11% 13% 13% 12% 13% 6% 6% 9% 17% 10% 12% 18% 10%
65-74 8% 13% 8% 9% 3% 0% 8% 7% 7% 6% 10% 6% 9% 16% 8%
75+ 1% 14% 2% 4% 4% 6% 0% 4% 1% 4% 5% 7% 9% 14% 8%
Total n= 44 88 62 61 39 37 29 61 94 47 62 50 54 21 396
GENDER  Male 35% 41% 54% 50% 43% 53% 50% 43% 51% 48% 41% 45% 40% 51% 45%
Female 65% 59% 46% 50% 57% 47% 50% 57% 49% 52% 59% 55% 60% 49% 55%
Total n= 44 88 62 61 39 38 29 61 96 47 63 51 54 21 400

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

INCOME AREA
Table I. C2. Under $20K | $20 to 40K | $40to 60K | $60to 80K | $80to 100K | $100to 150K | Over $150K | South City | North City | South Burbs East Burbs North Burbs North Coastal East County Total
VOTER Yes 73% 72% 75% 81% 89% 81% 79% 75% 7% 75% 67% 84% 80% 93% 78%
REGISTRATION AT
CURRENT ADDRESS No 27% 28% 25% 19% 1% 19% 21% 25% 23% 25% 33% 16% 20% 7% 22%
Total n= 44 88 62 61 39 38 29 61 96 47 63 51 54 21 400
IDEOLOGY Very Liberal 6% 16% 18% 9% 14% 13% 8% 20% 10% 14% 10% 8% 21% 10% 13%
Somewhat Liberal 31% 29% 18% 41% 26% 25% 31% 32% 35% 30% 31% 14% 18% 32% 28%
In Between/Unsure 19% 19% 17% 11% 6% 13% 17% 14% 13% 22% 19% 27% 14% 8% 16%
Somewhat Conservative 34% 22% 31% 24% 49% 44% 39% 25% 28% 24% 31% 36% 35% 30% 30%
Very Conservative 10% 14% 15% 14% 6% 6% 6% 8% 14% 9% 10% 15% 13% 20% 12%
Total n= 44 88 62 61 39 38 29 61 96 47 63 51 54 21 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
INCOME AREA
Table I. C3. Under $20K | $20to 40K | $40to 60K | $60 to 80K | $80to 100K | $100to 150K | Over $150K | South City | North City | South Burbs East Burbs | North Burbs | North Coastal | East County Total
NUMBER OF None 22% 14% 16% 11% 12% 8% 8% 17% 13% 10% 19% 21% 6% 7% 14%
PERSONALLY KNOWN - 12 23% 19% 9% 5% 3% 15% 9% 6% 1% 21% 7% 17% 9% 10% 12%
PEOPLE 3-5 29% 28% 25% 18% 27% 28% 19% 13% 25% 32% 27% 33% 22% 27% 24%
6-10 14% 17% 22% 24% 28% 18% 36% 25% 21% 12% 19% 12% 20% 40% 21%
11-20 6% 12% 18% 22% 15% 18% 17% 19% 16% 16% 15% 10% 30% 8% 17%
21+ 6% 10% 10% 20% 15% 13% 10% 20% 14% 9% 13% 8% 13% 8% 13%
Total n= 43 82 61 61 38 38 28 59 90 45 60 51 50 20 382
SEXUAL ORIENTATION  Heterosexual 94% 97% 99% 94% 96% 96% 100% 92% 97% 95% 100% 94% 92% 100% 96%
Non-Heterosexual 6% 3% 1% 6% 4% 4% 0% 8% 3% 5% 0% 6% 8% 0% 4%
Total n= 44 87 62 61 39 37 29 60 95 46 62 51 51 21 392

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

INCOME AREA
Table |. C4. Under $20K | $20to 40K | $40to 60K | $60to 80K | $80to 100K | $100 to 150K | Over $150K | South City | North City | South Burbs | EastBurbs | North Burbs | North Coastal | East County Total
MARITAL STATUS Married 28% 36% 53% 64% 62% 71% 81% 47% 53% 52% 50% 59% 52% 51% 53%
Single and Never Married 50% 35% 26% 15% 19% 21% 15% 33% 28% 24% 28% 30% 28% 24% 28%
Divorced 15% 12% 20% 18% 15% 4% 5% 14% 13% 20% 16% 9% 10% 10% 13%
Widowed 7% 17% 1% 3% 3% 4% 0% 6% 7% 5% 6% 3% 10% 14% 7%
Total n= 44 88 62 61 39 38 29 61 95 47 63 51 54 21 399
SHURCH/RELIGIOUS - More Than Once Per 22% 13% 9% 4% 8% 9% 2% 7% 6% 17% 17% 4% 1% 14% 10%
ATTENDANCE Once Per Week 21% 21% 18% 40% 15% 9% 16% 21% 19% 25% 30% 23% 20% 19% 22%
Once or Twice Per Month 13% 19% 17% 1% 21% 38% 4% 19% 21% 1% 22% 19% 13% 8% 18%
Once or Twice Per Year 14% 21% 12% 15% 9% 10% 18% 23% 14% 13% 10% 16% 10% 5% 14%
£35S, Than Onee or Twice 1% 9% 14% 6% 10% 5% 1% 9% 6% 10% 6% 10% 17% 21% 10%
Never
19% 18% 29% 25% 36% 29% 49% 22% 33% 24% 15% 28% 30% 34% 26%
Total n= 44 88 61 61 39 38 29 61 95 47 62 51 54 21 397

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101

Pure Demographics:

AREA

Table I. C5. South City | North City | South Burbs East Burbs North Burbs North Coastal | East County Total

INCOME  Under $20K 10% 13% 19% 1% 10% 14% 19% 13%
$20 to 40K 35% 15% 25% 32% 19% 23% 19% 24%
$40 to 60K 19% 12% 30% 22% 14% 15% 0% 16%
$60 to 80K 13% 22% 14% 20% 18% 1% 15% 17%
$80 to 100K 5% 14% 3% 6% 14% 16% 31% 12%
$100 to 150K 13% 12% 3% 5% 16% 10% 5% 1%
Over $150K 6% 12% 5% 5% 9% 10% 10% 8%

Total n= 58 84 43 58 46 48 18 361

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

NUMBER OF PERSONALLY KNOWN GAY OR LESBIAN PEOPLE

SEXUAL ORIENTATION

Non-Heter
Table I. D1. None 1-2 3-5 6-10 11-20 21+ Heterosexual osexual Total
AGE 18-24 29% 20% 18% 10% 13% 5% 16% 0% 15%
25-34 23% 20% 19% 19% 24% 22% 21% 20% 21%
35-44 17% 19% 20% 29% 18% 34% 20% 58% 22%
45-54 6% 14% 17% 20% 23% 17% 17% 14% 17%
55-64 6% 9% 7% 11% 11% 17% 10% 4% 10%
65-74 10% 6% 12% 5% 8% 4% 8% 3% 8%
75+ 9% 12% 6% 5% 3% 2% 8% 0% 8%
Total n= 51 43 95 76 67 47 375 14 396
GENDER Male 56% 41% 44% 40% 45% 52% 45% 47% 45%
Female 44% 59% 56% 60% 55% 48% 55% 53% 55%
Total n= 53 44 95 76 67 47 378 14 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

NUMBER OF PERSONALLY KNOWN GAY OR LESBIAN PEOPLE

SEXUAL ORIENTATION

Non-Heter
Table |. D2. None 1-2 3-5 6-10 11-20 21+ Heterosexual osexual Total
VOTER Yes 58% 67% 81% 83% 81% 85% 7% 93% 78%
REGISTRATION AT
CURRENT ADDRESs No 42% 33% 19% 17% 19% 15% 23% 7% 22%
Total n= 53 44 95 76 67 47 378 14 400
IDEOLOGY Very Liberal 9% 13% 8% 10% 20% 24% 12% 30% 13%
Somewhat Liberal 18% 21% 30% 34% 30% 28% 28% 30% 28%
In Between/Unsure 31% 18% 14% 12% 14% 14% 16% 22% 16%
Somewhat Conservative 31% 33% 34% 34% 25% 24% 31% 17% 30%
Very Conservative 11% 14% 14% 10% 11% 10% 13% 0% 12%
Total n= 53 44 95 76 67 47 378 14 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

NUMBER OF PERSONALLY KNOWN GAY OR LESBIAN PEOPLE

SEXUAL ORIENTATION

Non-Heter
Table I. D3. None 1-2 3-5 6-10 11-20 21+ Heterosexual osexual Total
INCOME  Under $20K 21% 24% 15% 8% 5% 6% 12% 21% 13%
$20 to 40K 24% 35% 25% 18% 18% 19% 24% 18% 24%
$40 to 60K 20% 12% 16% 17% 19% 13% 17% 6% 16%
$60 to 80K 14% 7% 13% 19% 25% 29% 17% 28% 17%
$80 to 100K 10% 3% 13% 15% 12% 14% 12% 13% 12%
$100 to 150K 6% 13% 12% 9% 13% 11% 10% 13% 11%
Over $150K 5% 6% 6% 14% 9% 7% 8% 0% 8%
Total n= 46 43 89 72 59 42 348 11 361
AREA South City 21% 10% 9% 21% 19% 26% 16% 30% 17%
North City 22% 23% 24% 24% 24% 27% 25% 17% 24%
South Burbs 8% 20% 14% 6% 11% 8% 11% 13% 11%
East Burbs 18% 8% 15% 13% 12% 14% 15% 0% 14%
North Burbs 22% 22% 20% 9% 9% 9% 14% 19% 14%
North Coastal 5% 10% 11% 12% 22% 12% 11% 21% 12%
East County 4% 7% 8% 14% 4% 4% 8% 0% 7%
Total n= 52 42 95 73 66 47 372 14 393

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

NUMBER OF PERSONALLY KNOWN GAY OR LESBIAN PEOPLE

SEXUAL ORIENTATION

Non-Heter
Table |. D4. None 1-2 3-5 6-10 11-20 21+ Heterosexual osexual Total
MARITAL STATUS Married 46% 49% 59% 62% 48% 52% 54% 16% 53%
Single and Never Married 38% 25% 24% 20% 39% 24% 26% 56% 28%
Divorced 8% 22% 9% 14% 9% 20% 12% 28% 13%
Widowed 8% 4% 8% 4% 4% 4% 7% 0% 7%
Total n= 53 44 94 76 67 47 378 13 399
ggg&%‘;’ RELIGIOUS \'\,"V‘;’:kTha” Once Per 12% 19% 11% 7% 1% 10% 10% 9% 10%
ATTENDANCE Once Per Week 24% 24% 23% 17% 20% 29% 23% 18% 22%
Once or Twice Per Month 18% 14% 19% 18% 23% 14% 18% 0% 18%
Once or Twice Per Year 16% 16% 10% 17% 12% 21% 14% 15% 14%
'F-,‘Zﬁzgfn Once or Twice 7% 7% 13% 5% 12% 9% 9% 14% 10%
Never
24% 20% 24% 36% 32% 17% 26% 44% 26%
Total n= 52 44 95 75 67 47 375 14 397

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

SEXUAL ORIENTATION
Non-Heter
Table I. D5. Heterosexual osexual Total
NUMBER OF None 14% 11% 14%
EES\SA‘/?\]NQWOR 12 12% 7% 12%
LESBIAN PEOPLE 3-5 25% 10% 24%
6-10 22% 0% 21%
11-20 15% 38% 17%
21+ 11% 34% 13%
Total n= 364 13 382
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
MARITAL STATUS CHURCH/RELIGIOUS SERVICE ATTENDANCE
More Than Less Than
Single and Once Per Once Per | Once or Twice | Once or Twice | Once or Twice
Table I. E1. Married Never Married Divorced Widowed Week Week Per Month Per Year Per Year Never Total
AGE 18-24 6% 44% 2% 0% 21% 12% 14% 21% 30% 9% 15%
25-34 21% 30% 9% 0% 20% 16% 22% 23% 14% 25% 21%
35-44 26% 18% 22% 0% 12% 28% 24% 12% 18% 26% 22%
45-54 22% 5% 31% 0% 9% 14% 18% 23% 15% 18% 17%
55-64 11% 2% 22% 10% 14% 1% 8% 10% 3% 1% 10%
65-74 9% 1% 6% 32% 3% 10% 7% 7% 13% 6% 8%
75+ 5% 0% 8% 58% 21% 8% 8% 3% 6% 5% 8%
Total n= 212 91 57 35 38 89 69 59 36 102 396
GENDER  Male 46% 48% 44% 28% 34% 42% 42% 48% 47% 53% 45%
Female 54% 52% 56% 72% 66% 58% 58% 52% 53% 47% 55%
Total n= 215 92 57 35 39 89 70 59 37 103 400

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

MARITAL STATUS

CHURCH/RELIGIOUS SERVICE ATTENDANCE

More Than Less Than
Single and Once Per Once Per | Once or Twice | Once or Twice | Once or Twice
Table I. E2. Married Never Married Divorced Widowed Week Week Per Month Per Year Per Year Never Total
VOTER Yes 82% 61% 85% 100% 86% 79% 79% 76% 77% 73% 78%
REGISTRATION AT
CURRENT ADDRESS No 18% 39% 15% 0% 14% 21% 21% 24% 23% 27% 22%
Total n= 215 92 57 35 39 89 70 59 37 103 400
IDEOLOGY Very Liberal 10% 19% 14% 10% 5% 9% 11% 14% 20% 18% 13%
Somewhat Liberal 28% 28% 28% 27% 12% 24% 31% 32% 26% 34% 28%
In Between/Unsure 14% 21% 15% 14% 22% 14% 17% 12% 19% 16% 16%
Somewhat Conservative 35% 24% 28% 28% 49% 28% 33% 35% 29% 23% 30%
Very Conservative 13% 8% 15% 20% 12% 24% 8% 7% 6% 10% 12%
Total n= 215 92 57 35 39 89 70 59 37 103 400

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

MARITAL STATUS CHURCH/RELIGIOUS SERVICE ATTENDANCE
More Than Less Than
Single and Once Per Once Per | Once or Twice | Once or Twice | Once or Twice
Table I. E3. Married Never Married Divorced Widowed Week Week Per Month Per Year Per Year Never Total
INCOME  Under $20K 7% 24% 14% 13% 27% 13% 9% 12% 14% 9% 13%
$20 to 40K 16% 31% 21% 64% 30% 23% 26% 33% 23% 16% 24%
$40 to 60K 16% 15% 24% 3% 15% 14% 16% 13% 23% 18% 16%
$60 to 80K 20% 9% 23% 8% 7% 31% 10% 17% 12% 16% 17%
$80 to 100K 14% 8% 13% 6% 9% 8% 14% 7% 13% 16% 12%
$100 to 150K 14% 8% 3% 6% 10% 5% 23% 7% 5% 11% 11%
Over $150K 12% 4% 3% 0% 2% 6% 2% 10% 10% 15% 8%
Total n= 193 81 56 31 37 77 63 56 33 94 361
AREA South City 15% 20% 18% 14% 12% 16% 19% 28% 15% 14% 17%
North City 24% 24% 23% 25% 15% 21% 30% 24% 15% 30% 24%
South Burbs 11% 9% 17% 8% 19% 12% 7% 10% 11% 10% 1%
East Burbs 14% 14% 17% 12% 24% 19% 17% 10% 8% 8% 14%
North Burbs 16% 15% 10% 6% 6% 15% 16% 16% 15% 15% 14%
North Coastal 12% 12% 10% 18% 14% 1% 9% 8% 21% 14% 12%
East County 7% 6% 6% 15% 10% 6% 3% 2% 16% 9% 7%
Total n= 208 92 57 35 39 88 68 57 37 102 393

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

MARITAL STATUS CHURCH/RELIGIOUS SERVICE ATTENDANCE
More Than Less Than
Single and Once Per Once Per | Once or Twice | Once or Twice | Once or Twice
Table |. E4. Married Never Married Divorced Widowed Week Week Per Month Per Year Per Year Never Total
NUMBER OF None 12% 19% 9% 21% 17% 15% 14% 16% 1% 13% 14%
PERSONALLY KNOWN 45 1% 10% 20% 8% 23% 12% 9% 12% 9% 9% 12%
GAY OR LESBIAN
PEOPLE 3-5 26% 21% 17% 34% 28% 26% 26% 17% 34% 22% 24%
6-10 24% 15% 22% 15% 16% 16% 20% 24% 1% 28% 21%
11-20 15% 23% 12% 12% 2% 15% 21% 13% 23% 20% 17%
21+ 12% 1% 19% 10% 14% 17% 10% 18% 13% 8% 13%
Total n= 209 88 55 29 37 85 68 59 34 97 382
SEXUAL ORIENTATION  Heterosexual 99% 92% 92% 100% 96% 97% 100% 95% 94% 93% 96%
Non-Heterosexual 1% 8% 8% 0% 4% 3% 0% 5% 6% 7% 4%
Total n= 211 88 57 35 39 88 68 58 36 100 392
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
MARITAL STATUS
Single and
Table I. E5. Married Never Married Divorced Widowed Total
CHURCH/RELIGIOUS More Than Once Per o o o o o
SERVICE Week 11% 5% 10% 18% 10%
ATTENDANCE Once Per Week 26% 16% 24% 20% 22%
Once or Twice Per Month 22% 15% 8% 17% 18%
Once or Twice Per Year 12% 17% 14% 16% 14%
Less Than Once or Twice o o o o o
Per Year 7% 16% 9% 7% 10%
Never 22% 31% 35% 21% 26%
Total n= 212 92 57 35 397

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101

Page 19



Impression Demographics:

AGE GENDER
Table II. A1. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
IMPRESSION  Very Unfavorable 13% 11% 8% 7% 8% 19% 26% 12% 11% 12%
EEFS%/I*XNOR Somewhat Unfavorable 14% 13% 10% 21% 22% 13% 8% 20% 10% 14%
Unsure 10% 10% 14% 14% 14% 20% 26% 14% 14% 14%
Somewhat Favorable 35% 28% 40% 30% 32% 34% 26% 33% 33% 33%
Very Favorable 27% 39% 29% 28% 24% 14% 14% 22% 33% 28%
Total n= 49 75 51 79 58 51 33 185 215 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Impression Demographics:
VOTER
REGISTRATION AT
CURRENT ADDRESS IDEOLOGY
In
Somewhat Between/ Somewhat Very
Table II. A2. Yes No Very Liberal Liberal Unsure Conservative Conservative Total
IMPRESSION  Very Unfavorable 11% 13% 6% 4% 16% 11% 28% 12%
XAV OR _Somewhat Unfavorable 15% 13% 9% 14% 7% 19% 16% 14%
Unsure 14% 14% 5% 11% 20% 16% 18% 14%
Somewhat Favorable 32% 34% 22% 34% 40% 35% 24% 33%
Very Favorable 28% 26% 57% 36% 17% 18% 14% 28%
Total n= 322 78 53 109 64 119 55 400

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Impression Demographics:

INCOME AREA
Table II. A3. Under $20K | $20to 40K | $40to 60K | $60to 80K | $80to 100K | $100to 150K | Over $150K | South City | North City | South Burbs | EastBurbs | North Burbs | North Coastal | East County Total
IMPRESSION __ Very Unfavorable 20% 1% 12% 12% 5% 18% 2% 8% 6% 16% 17% 16% 10% 19% 12%
f’gs%’l’gNOR Somewhat Unfavorable 17% 14% 1% 17% 16% 20% 5% 14% 16% 16% 7% 9% 9% 23% 14%
Unsure 4% 11% 21% 11% 16% 12% 10% 16% 16% 5% 12% 18% 18% 10% 14%
Somewhat Favorable 34% 37% 30% 25% 34% 33% 43% 27% 38% 47% 34% 29% 34% 1% 33%
Very Favorable 25% 28% 25% 35% 29% 17% 40% 35% 24% 17% 31% 28% 29% 36% 28%
Total n= 44 88 62 61 39 38 29 61 96 47 63 51 54 21 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Impression Demographics:
NUMBER OF PERSONALLY KNOWN GAY OR LESBIAN PEOPLE SEXUAL ORIENTATION
Non-Heter
Table Il. A4. None 1-2 3-5 6-10 11-20 21+ Heterosexual osexual Total
IMPRESSION Very Unfavorable 32% 18% 8% 5% 7% 4% 12% 7% 12%
Egs%%OR Somewhat Unfavorable 23% 10% 20% 12% 10% 9% 15% 5% 14%
Unsure 19% 8% 12% 20% 9% 10% 14% 0% 14%
Somewhat Favorable 19% 39% 45% 30% 35% 22% 32% 46% 33%
Very Favorable 8% 25% 15% 33% 39% 55% 27% 42% 28%
Total n= 53 44 95 76 67 47 378 14 400

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Impression Demographics:

MARITAL STATUS CHURCH/RELIGIOUS SERVICE ATTENDANCE
More Than Less Than
Single and Once Per Once Per | Once or Twice | Once or Twice | Once or Twice
Table Il. A5. Married Never Married Divorced Widowed Week Week Per Month Per Year Per Year Never Total
IMPRESSION Very Unfavorable 13% 8% 13% 14% 20% 27% 3% 4% 10% 4% 12%
E)ES%%OR Somewhat Unfavorable 17% 1% 8% 14% 15% 16% 16% 18% 13% 9% 14%
Unsure 14% 14% 12% 19% 16% 12% 18% 10% 14% 14% 14%
Somewhat Favorable 30% 34% 34% 43% 27% 21% 43% 40% 23% 38% 33%
Very Favorable 25% 33% 34% 11% 22% 24% 19% 28% 40% 34% 28%
Total n= 215 92 57 35 39 89 70 59 37 103 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Gay Marriage Issues Demographics:
AGE GENDER
Table IIl. A1. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
SEE'&A,\'I-ITI ON OF fﬂgﬂﬁggesgrt':gnzel;‘ 32% 32% 34% 28% 19% 25% 17% 25% 32% 29%
SAME-SEX -
RELATIONSHIPS ,\S/Iuap:ﬁggesasgﬁl:\zﬁat 10% 8% 10% 9% 6% 16% 6% 9% 9% 9%
2:Jrgﬁgf;c'v" Unions 24% 29% 26% 25% 34% 18% 30% 29% 24% 26%
232?6‘:;;;'"” Unions 9% 12% 6% 19% 15% 16% 5% 13% 10% 11%
Oppose Both, Strongly 16% 9% 10% 11% 21% 21% 22% 15% 13% 14%
Oppose Both, Somewhat 4% 3% 4% 6% 2% 2% 13% 5% 4% 4%
Unsure 6% 7% 12% 3% 3% 2% 6% 5% 8% 7%
Total n= 49 75 51 79 58 51 33 185 215 400
CONSTITUTION Oppose Strongly 37% 44% 48% 34% 19% 31% 32% 40% 36% 38%
SXRESI?\I'\(@ESN:ME sEx  _Oppose Somewhat 29% 12% 8% 12% 14% 16% 3% 10% 17% 14%
MARRIAGE SUPPORT Unsure 2% 3% 6% 5% 7% 2% 12% 6% 4% 5%
Favor Somewhat 8% 14% 8% 14% 12% 14% 12% 13% 10% 11%
Favor Strongly 25% 27% 31% 35% 48% 38% 42% 32% 33% 33%
Total n= 49 75 51 79 58 51 33 185 215 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Gay Marriage Issues Demographics:

VOTER
REGISTRATION AT
CURRENT ADDRESS IDEOLOGY
In
Somewhat Between/ Somewhat Very
Table lll. A2. Yes No Very Liberal Liberal Unsure Conservative Conservative Total
N T ION OF “Sﬂgﬁﬁggfg’t‘:gniﬁ; 27% 35% 66% 34% 20% 20% 9% 29%
SAME-SEX
RELATIONSHIPS l\sﬂgeﬁgges%mesm at 9% 8% 4% 13% 14% 6% 6% 9%
gfrgﬂ‘g’[;cw” Unions 28% 19% 17% 23% 21% 37% 22% 26%
support Clvil Unions 13% 6% 2% 17% 7% 13% 11% 11%
Oppose Both, Strongly 13% 16% 7% 8% 12% 10% 44% 14%
Oppose Both, Somewhat 3% 7% 5% 4% 4% 5% 2% 4%
Unsure 6% 8% 0% 1% 22% 7% 6% 7%
Total n= 322 78 53 109 64 119 55 400
CONSTITUTION Oppose Strongly 37% 40% 76% 49% 36% 25% 7% 38%
QXIEQI?\I“C";ES”\‘ATME_SEX Oppose Somewhat 12% 19% 4% 10% 17% 15% 22% 14%
MARRIAGE SUPPORT  Unsure 5% 3% 0% 3% 10% 7% 3% 5%
Favor Somewhat 13% 6% 2% 15% 11% 14% 4% 11%
Favor Strongly 33% 31% 18% 23% 26% 39% 64% 33%
Total n= 322 78 53 109 64 119 55 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Gay Marriage Issues Demographics:

INCOME AREA
Table IlI. A3. Under $20K | $20to 40K | $40to 60K | $60 to 80K | $80to 100K | $100to 150K | Over $150K | South City | North City | South Burbs | EastBurbs | North Burbs | North Coastal | East County Total
O TION OF ;ifﬁ:gesasrt‘:snzel;‘ 18% 29% 26% 33% 33% 22% 38% 40% 39% 14% 21% 23% 27% 20% 29%
SAME-SEX y
RELATIONSHIPS ;i?ﬁ;’gesasr‘;;:‘%at 7% 13% 10% 1% 8% 4% 2% 12% 8% 6% 10% 8% 15% 3% 9%
gt‘r’;‘r"glr‘yc“’" Unions 27% 20% 25% 26% 1% 32% 26% 19% 26% 28% 24% 28% 29% 39% 26%
ggpmp;v;th;“’“ Unions 1% 14% 1% 9% 10% 18% 13% 15% 9% 14% 12% 6% 9% 10% 1%
Oppose Both, Strongly 18% 18% 18% 13% 1% 12% 4% 7% 8% 24% 20% 15% 14% 23% 14%
Oppose Both, Somewhat 12% 5% 3% 3% 0% 6% 3% 2% 5% 6% 10% 2% 0% 5% 4%
Unsure 8% 1% 7% 4% 5% 5% 15% 5% 4% 8% 3% 18% 6% 0% 7%
Total n= 44 88 62 61 39 38 29 61 % 47 63 51 54 21 400
CONSTITUTION Oppose Strongly 35% 38% 35% 38% 39% 37% 50% 39% 52% 29% 28% 32% 36% 42% 38%
QXRESm“éEg:ME ey _Oppose Somewhat 1% 16% 1% 13% 22% 7% 20% 20% 8% 13% 21% 9% 13% 13% 14%
MARRIAGE SUPPORT _Unsure 4% 2% 9% 1% 7% 0% 2% 3% 2% 7% 2% 1% 9% 0% 5%
Favor Somewhat 15% 13% 6% 17% 10% 11% 11% 19% 12% 15% 13% 4% 3% 7% 11%
Favor Strongly 35% 31% 39% 31% 23% 45% 17% 19% 25% 36% 37% 44% 39% 38% 33%
Total n= 44 88 62 61 39 38 29 61 % 47 63 51 54 21 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Gay Marriage Issues Demographics:

NUMBER OF PERSONALLY KNOWN GAY OR LESBIAN PEOPLE

SEXUAL ORIENTATION

Non-Heter
Table lll. A4. None 1-2 3-5 6-10 11-20 21+ Heterosexual osexual Total
gggggl\ll_lTION oF fﬂ‘;fﬁggesgﬁgnsg‘f; 7% 28% 17% 33% 38% 58% 27% 72% 29%
SAME-SEX _
RELATIONSHIPS hsﬂgﬁﬁggesg’;“;:mat 10% 2% 13% 12% 10% 1% 9% 10% 9%
gzgﬁg[;cw” Unions 20% 18% 31% 33% 27% 22% 27% 11% 26%
gggqpe‘;;thgt“’” Unions 11% 16% 15% 9% 9% 10% 12% 0% 11%
Oppose Both, Strongly 28% 23% 16% 6% 8% 6% 14% 0% 14%
Oppose Both, Somewhat 7% 8% 2% 1% 4% 2% 4% 7% 4%
Unsure 16% 5% 7% 5% 5% 2% 6% 0% 7%
Total n= 53 44 95 76 67 47 378 14 400
CONSTITUTION Oppose Strongly 10% 40% 32% 39% 50% 59% 35% 90% 38%
gg"ggﬂé‘fggw sEx  _Oppose Somewhat 21% 8% 17% 14% 10% 12% 14% 5% 14%
MARRIAGE SUPPORT Unsure 7% 5% 3% 4% 7% 2% 4% 0% 5%
Favor Somewhat 13% 13% 14% 15% 5% 3% 12% 0% 11%
Favor Strongly 49% 35% 34% 27% 29% 24% 35% 5% 33%
Total n= 53 44 95 76 67 47 378 14 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Gay Marriage Issues Demographics:

MARITAL STATUS

CHURCH/RELIGIOUS SERVICE ATTENDANCE

More Than Less Than
Single and Once Per Once Per | Once or Twice | Once or Twice | Once or Twice
Table Ill. A5. Married Never Married Divorced Widowed Week Week Per Month Per Year Per Year Never Total
ggg'gg*,\'l-m ON OF f/l‘;‘r’ﬁggesg’t‘:gnsgﬁ;‘ 27% 32% 34% 21% 16% 19% 29% 33% 40% 35% 29%
SAME-SEX N
RELATIONSHIPS 32?5§§e82?$§$ﬁat 7% 10% 1% 10% 12% 5% 3% 9% 5% 16% 9%
gg‘;ﬁg{;cw” Unions 24% 32% 19% 32% 24% 28% 34% 28% 14% 25% 26%
ggﬁ]‘g‘hﬁ"” Unions 13% 6% 15% 12% 13% 7% 13% 17% 12% 10% 11%
Oppose Both, Strongly 16% 10% 12% 11% 23% 31% 6% 10% 8% 5% 14%
Oppose Both, Somewhat 4% 3% 5% 11% 2% 9% 5% 3% 4% 1% 4%
Unsure 8% 7% 4% 4% 10% 1% 10% 0% 16% 8% 7%
Total n= 215 92 57 35 39 89 70 59 37 103 400
CONSTITUTION Oppose Strongly 31% 49% 39% 1% 26% 18% 35% 42% 48% 56% 38%
QXESI?\‘“&ES"‘ATME ey _Oppose Somewnat 1% 17% 21% 6% 3% 15% 12% 17% 23% 13% 14%
MARRIAGE SUPPORT _Unsure 6% 5% 0% 7% 1% 1% 6% 3% 5% 6% 5%
Favor Somewhat 12% 10% 10% 13% 10% 10% 15% 17% 5% 9% 1%
Favor Strongly 41% 18% 31% 33% 50% 56% 33% 22% 20% 16% 33%
Total n= 215 92 57 35 39 89 70 59 37 103 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Gay Marriage Issues Attitudinal:

IMPRESSION OF GAY OR LESBIAN
Very Somewhat Somewhat Very
Table lll. AG. Unfavorable Unfavorable Unsure Favorable Favorable Total
OFFICIAL Support Same-sex
RECOGNITION OF Marriage, Strongly 1% 4% 15% 26% 63% 29%
SAME-SEX
RELATIONSHIPS fﬂ‘;‘;ﬁ;’gesggﬁjm y 4% 4% 8% 17% 5% 9%
g;‘rgﬁg[;cw" Unions 14% 35% 27% 32% 20% 26%
support Gl Unions 7% 22% 14% 12% 6% 11%
Oppose Both, Strongly 51% 27% 11% 6% 1% 14%
Oppose Both, Somewhat 16% 6% 2% 3% 1% 4%
Unsure 6% 3% 22% 4% 4% 7%
Total n= 48 59 58 131 104 400
CONSTITUTION Oppose Strongly 17% 13% 19% 37% 69% 38%
QXFEF’E‘I?\]“(’B'ESN:ME_SEX Oppose Somewhat 2% 8% 14% 21% 12% 14%
MARRIAGE SUPPORT Unsure 1% 2% 18% 4% 2% 5%
Favor Somewhat 2% 14% 17% 15% 6% 11%
Favor Strongly 78% 63% 32% 22% 1% 33%
Total n= 48 59 58 131 104 400

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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