Pure Demographics:

AGE GENDER
Table I. A1. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
HOME OWNERSHIP  Owner 55% 49% 66% 80% 79% 89% 83% 69% 67% 68%
Renter 45% 51% 34% 20% 21% 11% 17% 31% 33% 32%
Total n= 48 47 57 102 61 44 36 185 215 400
INCOME < $20K 8% 2% 16% 8% 8% 6% 12% 4% 12% 9%
$20 to 40K 23% 20% 18% 28% 12% 8% 15% 15% 23% 19%
$40 to 60K 19% 27% 21% 24% 22% 11% 29% 26% 20% 22%
$60 to 80K 17% 21% 31% 17% 18% 28% 20% 21% 22% 22%
$80 to 100K 8% 7% 6% 9% 19% 18% 11% 10% 9% 10%
$100 to 150K 16% 15% 6% 9% 10% 13% 5% 13% 10% 1%
Over $150K 8% 7% 2% 5% 1% 16% 9% 1% 4% 7%
Total n= 35 39 48 92 49 36 35 152 186 338

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

AGE GENDER
Table I. A2. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
IDEOLOGY Very Liberal 8% 10% 11% 6% 13% 11% 13% 8% 11% 9%
Somewhat Liberal 17% 21% 16% 26% 33% 9% 10% 17% 22% 19%
In Between/Unsure 20% 21% 19% 19% 15% 26% 17% 22% 17% 20%
Somewhat Conservative 44% 33% 36% 28% 28% 23% 33% 35% 32% 33%
Very Conservative 11% 15% 18% 21% 11% 32% 27% 18% 18% 18%
Total n= 48 47 57 103 62 45 37 188 216 404
LENGTH OF <3 Years 32% 34% 16% 15% 9% 6% 6% 21% 18% 20%
EE%%E’\C‘)%LI(;\IOD 3-5 Years 22% 31% 22% 19% 14% 8% 13% 23% 19% 21%
6-10 Years 14% 18% 27% 20% 11% 2% 9% 14% 20% 17%
11-20 Years 27% 13% 21% 35% 29% 38% 11% 25% 23% 24%
21+ Years 6% 4% 14% 10% 37% 46% 62% 18% 20% 19%
Total n= 48 47 57 103 62 45 37 188 216 404
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
AGE GENDER
Table I. A3. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
AREA South City 17% 16% 7% 14% 26% 18% 15% 16% 14% 15%
North City 14% 25% 31% 23% 21% 25% 27% 25% 23% 24%
South Burbs 15% 9% 11% 7% 10% 2% 17% 9% 11% 10%
East Burbs 19% 12% 16% 17% 7% 16% 18% 12% 17% 15%
North Burbs 18% 14% 10% 13% 12% 19% 16% 16% 12% 14%
North Coastal 5% 19% 19% 12% 8% 10% 6% 15% 11% 13%
East County 12% 6% 5% 14% 16% 10% 0% 7% 10% 9%
Total n= 48 47 57 103 62 45 37 188 216 404
CITY OF SAN  City 43% 46% 51% 45% 55% 50% 55% 49% 48% 48%
DIEGO Not City 57% 54% 49% 55% 45% 50% 45% 51% 52% 52%
Total n= 48 47 57 103 62 45 37 188 216 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

AGE
Table |. A4. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Total
GENDER Male 57% 59% 35% 43% 47% 51% 44% 47%
Female 43% 41% 65% 57% 53% 49% 56% 53%
Total n= 48 47 57 103 62 45 37 404
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
INCOME HOME OWNERSHIP
Table I. B1. < $20K $20 to 40K | $40to 60K | $60to 80K | $80to 100K | $100to 150K | Over $150K Owner Renter Total
AGE 18-24 12% 16% 11% 10% 11% 20% 16% 12% 21% 15%
25-34 6% 22% 26% 20% 15% 29% 22% 15% 33% 21%
35-44 40% 21% 21% 31% 15% 13% 6% 22% 23% 22%
45-54 17% 26% 19% 14% 16% 15% 13% 20% 10% 17%
55-64 8% 6% 9% 8% 19% 9% 15% 12% 6% 10%
65-74 5% 3% 4% 10% 15% 9% 17% 10% 3% 8%
75+ 11% 6% 10% 7% 9% 4% 10% 9% 3% 7%
Total n= 30 64 73 70 37 35 25 284 111 399
GENDER Male 23% 35% 52% 45% 49% 52% 68% 48% 46% 47%
Female 77% 65% 48% 55% 51% 48% 32% 52% 54% 53%
Total n= 30 65 73 70 37 37 26 289 111 404

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

INCOME HOME OWNERSHIP
Table I. B2. < $20K $20to 40K | $40to 60K | $60to 80K | $80to 100K | $100to 150K | Over $150K Owner Renter Total
IDEOLOGY Very Liberal 13% 11% 10% 11% 11% 5% 7% 9% 12% 9%
Somewhat Liberal 18% 18% 17% 25% 26% 26% 10% 21% 17% 19%
In Between/Unsure 16% 18% 23% 21% 18% 18% 17% 19% 21% 20%
Somewhat Conservative 32% 31% 31% 30% 27% 35% 35% 33% 34% 33%
Very Conservative 21% 22% 19% 13% 19% 16% 31% 19% 16% 18%
Total n= 30 65 73 70 37 37 26 289 111 404
LENGTH OF <3 Years 11% 25% 18% 19% 23% 19% 17% 14% 31% 20%
EE%&EI\(ID%T-IQOD 3-5 Years 19% 25% 19% 18% 15% 20% 31% 18% 27% 21%
6-10 Years 31% 17% 20% 16% 17% 12% 10% 16% 19% 17%
11-20 Years 18% 17% 24% 27% 12% 29% 26% 29% 13% 24%
21+ Years 22% 17% 19% 19% 33% 19% 15% 22% 10% 19%
Total n= 30 65 73 70 37 37 26 289 111 404
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
INCOME HOME OWNERSHIP
Table I. B3. < $20K $20to 40K | $40to 60K | $60to 80K | $80to 100K | $100 to 150K | Over $150K Owner Renter Total
AREA South City 15% 14% 13% 18% 8% 19% 14% 14% 18% 15%
North City 28% 20% 26% 17% 31% 18% 43% 25% 24% 24%
South Burbs 15% 13% 7% 10% 14% 13% 0% 10% 11% 10%
East Burbs 20% 20% 11% 8% 12% 17% 3% 12% 22% 15%
North Burbs 16% 10% 12% 15% 17% 15% 22% 15% 10% 14%
North Coastal 5% 9% 16% 24% 10% 13% 6% 15% 9% 13%
East County 0% 15% 14% 8% 9% 5% 12% 10% 7% 9%
Total n= 30 65 73 70 37 37 26 289 111 404
CITY OF SAN  City 57% 43% 45% 45% 46% 47% 63% 48% 50% 48%
DIEGO Not City 43% 57% 55% 55% 54% 53% 37% 52% 50% 52%
Total n= 30 65 73 70 37 37 26 289 111 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

INCOME
Table |. B4. < $20K $20t0 40K | $40to 60K | $60to 80K | $80to 100K | $100 to 150K | Over $150K Total
HOME OWNERSHIP  Owner 67% 63% 65% 67% 83% 76% 79% 68%
Renter 33% 37% 35% 33% 17% 24% 21% 32%
Total n= 30 65 73 69 35 37 26 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
IDEOLOGY LENGTH OF RESIDENCY IN NEIGHBORHOOD
Somewhat Bet\:\:‘een/ Somewhat Very
Table I. C1. Very Liberal Liberal Unsure Conservative Conservative <3 Years 3-5 Years 6-10 Years 11-20 Years 21+ Years Total
AGE 18-24 12% 13% 15% 20% 9% 24% 16% 12% 17% 5% 15%
25-34 21% 22% 23% 21% 18% 36% 31% 22% 11% 5% 21%
35-44 24% 18% 22% 24% 22% 18% 23% 35% 19% 17% 22%
45-54 11% 22% 16% 14% 20% 13% 15% 20% 25% 10% 17%
55-64 13% 17% 7% 8% 6% 5% 7% 6% 12% 20% 10%
65-74 9% 4% 11% 5% 14% 2% 3% 1% 13% 20% 8%
75+ 10% 4% 6% 7% 10% 2% 4% 4% 3% 24% 7%
Total n= 38 84 78 124 75 67 77 61 103 91 399
GENDER Male 40% 42% 53% 49% 48% 50% 52% 39% 49% 45% 47%
Female 60% 58% 47% 51% 52% 50% 48% 61% 51% 55% 53%
Total n= 38 84 79 126 77 67 77 62 104 94 404

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

IDEOLOGY LENGTH OF RESIDENCY IN NEIGHBORHOOD
Somewhat Betvls?een/ Somewhat Very
Table I. C2. Very Liberal Liberal Unsure Conservative Conservative <3 Years 3-5Years | 6-10 Years 11-20 Years | 21+ Years Total
INCOME < $20K 1% 7% 7% 9% 9% 5% 8% 15% 7% 10% 9%
$20 to 40K 21% 17% 18% 19% 22% 24% 23% 19% 15% 16% 19%
$40 to 60K 23% 19% 26% 22% 22% 21% 21% 25% 24% 22% 22%
$60 to 80K 23% 27% 24% 21% 15% 22% 19% 20% 26% 21% 22%
$80 to 100K 1% 12% 9% 8% 10% 1% 7% 9% 5% 16% 10%
$100 to 150K 5% 14% 10% 13% 10% 1% 11% 8% 15% 10% 11%
Over $150K 5% 4% 6% 8% 12% 6% 11% 4% 8% 6% 7%
Total n= 32 73 66 99 68 56 65 53 81 83 338
HOME OWNERSHIP  Owner 61% 1% 65% 67% 1% 49% 58% 64% 83% 82% 68%
Renter 39% 29% 35% 33% 29% 51% 42% 36% 17% 18% 32%
Total n= 38 84 78 124 76 67 77 62 103 91 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
IDEOLOGY LENGTH OF RESIDENCY IN NEIGHBORHOOD
Somewhat Bet\l\?een/ Somewhat Very
Table I. C3. Very Liberal Liberal Unsure Conservative Conservative <3 Years 3-5 Years | 6-10 Years 11-20 Years | 21+ Years Total
AREA South City 9% 17% 16% 16% 12% 12% 16% 11% 18% 17% 15%
North City 29% 28% 24% 23% 20% 28% 23% 19% 25% 25% 24%
South Burbs 10% 11% 10% 10% 9% 13% 12% 7% 3% 17% 10%
East Burbs 11% 10% 16% 17% 16% 12% 21% 18% 8% 17% 15%
North Burbs 12% 12% 18% 10% 18% 9% 15% 20% 15% 11% 14%
North Coastal 18% 15% 10% 13% 12% 16% 1% 15% 19% 3% 13%
East County 12% 6% 5% 10% 13% 9% 2% 11% 13% 9% 9%
Total n= 38 84 79 126 77 67 77 62 104 94 404
CITY OF SAN  City 53% 53% 46% 47% 46% 42% 55% 42% 51% 52% 48%
DIEGO Not City 47% 47% 54% 53% 54% 58% 45% 58% 49% 48% 52%
Total n= 38 84 79 126 77 67 77 62 104 94 404

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

IDEOLOGY
In
Somewhat Between/ Somewhat Very

Table |. C4. Very Liberal Liberal Unsure Conservative Conservative Total
LENGTH OF <3 Years 24% 19% 18% 22% 15% 20%
RESIDENCY IN _ o o o o o 0
NEIGHBORHOOD 3-5 Years 23% 20% 20% 20% 22% 21%

6-10 Years 5% 16% 23% 18% 16% 17%

11-20 Years 24% 30% 18% 24% 24% 24%

21+ Years 24% 15% 22% 16% 23% 19%
Total n= 38 84 79 126 77 404

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue

San Diego, CA 92101

Pure Demographics:

AREA CITY OF SAN DIEGO
Table I. D1. South City | North City | South Burbs East Burbs | North Burbs North Coastal | East County City Not City Total
AGE 18-24 17% 9% 22% 19% 19% 5% 20% 13% 17% 15%
25-34 22% 21% 20% 16% 21% 30% 14% 20% 22% 21%
35-44 11% 28% 24% 24% 16% 33% 13% 23% 21% 22%
45-54 16% 16% 11% 20% 16% 16% 26% 16% 18% 17%
55-64 17% 9% 10% 5% 9% 7% 18% 1% 9% 10%
65-74 10% 8% 2% 9% 11% 6% 9% 8% 8% 8%
75+ 7% 8% 12% 8% 8% 3% 0% 8% 6% 7%
Total n= 62 98 43 66 59 43 28 199 200 399
GENDER Male 49% 49% 42% 39% 53% 55% 39% 48% 47% 47%
Female 51% 51% 58% 61% 47% 45% 61% 52% 53% 53%
Total n= 63 100 44 66 59 44 28 202 202 404

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Pure Demographics:

AREA CITY OF SAN DIEGO
Table |. D2. South City | North City | South Burbs East Burbs North Burbs North Coastal East County City Not City Total
INCOME < $20K 9% 10% 13% 13% 10% 3% 0% 10% 7% 9%
$20 to 40K 18% 16% 25% 29% 13% 13% 29% 18% 21% 19%
$40 to 60K 20% 25% 15% 19% 20% 26% 31% 22% 23% 22%
$60 to 80K 26% 16% 20% 13% 23% 38% 18% 21% 23% 22%
$80 to 100K 5% 12% 13% 9% 11% 7% 8% 9% 10% 10%
$100 to 150K 15% 9% 14% 14% 12% 11% 5% 11% 11% 1%
Over $150K 7% 13% 0% 1% 1% 3% 9% 10% 5% 7%
Total n= 52 83 38 51 49 39 26 165 173 338
HOME OWNERSHIP  Owner 62% 69% 66% 53% 76% 7% 75% 67% 68% 68%
Renter 38% 31% 34% 47% 24% 23% 25% 33% 32% 32%
Total n= 63 99 44 66 58 43 27 201 199 400
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Pure Demographics:
AREA CITY OF SAN DIEGO
Table I. D3. South City | North City | South Burbs East Burbs North Burbs North Coastal East County City Not City Total
IDEOLOGY Very Liberal 6% 11% 9% 7% 8% 13% 12% 10% 9% 9%
Somewhat Liberal 22% 23% 22% 13% 17% 22% 14% 21% 18% 19%
In Between/Unsure 21% 19% 19% 21% 26% 15% 11% 19% 21% 20%
Somewhat Conservative 36% 32% 34% 39% 25% 34% 36% 33% 34% 33%
Very Conservative 15% 15% 16% 20% 24% 16% 26% 17% 19% 18%
Total n= 63 100 44 66 59 44 28 202 202 404
LENGTH OF <3 Years 16% 22% 25% 16% 13% 25% 20% 17% 22% 20%
R E P Eoaoop 35 Years 22% 20% 24% 30% 22% 17% 5% 23% 18% 21%
6-10 Years 12% 13% 12% 20% 24% 19% 21% 15% 19% 17%
11-20 Years 29% 25% 6% 12% 26% 34% 34% 25% 23% 24%
21+ Years 21% 20% 32% 21% 15% 5% 19% 20% 18% 19%
Total n= 63 100 44 66 59 44 28 202 202 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101

Page 8



Military Connection Demographics:

AGE GENDER
Table II. A1. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
MILITARY No Ties 56% 36% 34% 29% 24% 34% 22% 36% 34% 35%
CONNECTION "~ gther Indirect Ties 30% 29% 28% 29% 15% 9% 10% 21% 27% 24%
ggﬁvseedm'd Member 2% 10% 22% 20% 28% 15% 24% 10% 22% 17%
| Served 0% 13% 5% 14% 28% 32% 38% 26% 4% 14%
Hg;*vsgg‘r)\',‘is“"ember 10% 7% 11% 5% 6% 10% 6% 4% 11% 8%
| Now Serve 2% 4% 0% 2% 0% 0% 0% 3% 1% 2%
Total n= 45 44 57 103 61 43 37 182 213 395
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Military Connection Demographics:
INCOME HOME OWNERSHIP
Table Il. A2. < $20K $20to 40K | $40to 60K | $60to 80K | $80to 100K | $100 to 150K | Over $150K Owner Renter Total
MILITARY No Ties 40% 47% 26% 32% 34% 36% 16% 33% 39% 35%
CONNECTION "~ other Indirect Ties 23% 17% 36% 24% 13% 23% 42% 22% 29% 24%
ggfvs‘ezho'd Member 14% 16% 12% 21% 27% 11% 14% 18% 14% 17%
| Served 8% 11% 15% 13% 22% 20% 10% 17% 9% 14%
Household Member 15% 10% 9% 10% 0% 7% 9% 9% 7% 8%
Now Serves
| Now Serve 0% 0% 3% 0% 4% 2% 8% 2% 3% 2%
Total n= 29 64 72 70 35 37 23 284 107 395

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Military Connection Demographics:

IDEOLOGY LENGTH OF RESIDENCY IN NEIGHBORHOOD
In
Somewhat Between/ Somewhat Very
Table Il. A3. Very Liberal Liberal Unsure Conservative Conservative <3 Years 3-5Years | 6-10 Years 11-20 Years | 21+ Years Total
MILITARY No Ties 27% 44% 37% 37% 25% 37% 42% 37% 33% 26% 35%
CONNECTION ™ other Indirect Ties 21% 24% 19% 22% 37% 30% 25% 22% 25% 19% 24%
Household Member 30% 14% 17% 17% 12% 12% 1% 15% 20% 26% 17%
| Served 6% 14% 16% 14% 16% 11% 15% 7% 15% 23% 14%
Household Member 16% 3% 9% 8% 9% 10% 8% 12% 5% 6% 8%
I Now Serve 0% 1% 1% 3% 2% 1% 0% 7% 2% 0% 2%
Total n= 37 81 78 125 74 66 73 61 101 94 395
Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
Military Connection Demographics:
AREA CITY OF SAN DIEGO
Table Il. A4. South City | North City | South Burbs East Burbs North Burbs North Coastal East County City Not City Total
MILITARY No Ties 41% 37% 23% 39% 35% 31% 34% 37% 33% 35%
CONNECTION "~ other Indirect Ties 16% 25% 28% 23% 31% 26% 21% 22% 26% 24%
Household Member 19% 17% 18% 14% 12% 20% 18% 18% 15% 17%
Served
| Served 12% 13% 18% 20% 15% 1% 10% 12% 16% 14%
Household Member 10% 7% 9% 4% 7% 8% 14% 8% 8% 8%
Now Serves
| Now Serve 2% 2% 4% 0% 0% 4% 3% 2% 1% 2%
Total n= 62 98 44 64 56 43 28 199 196 395

Competitive Edge Research & Communication, Inc.
2170 Fourth Avenue
San Diego, CA 92101
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Military Impact Demographics:

AGE GENDER
Table Ill. A1. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
ECONOMIC No Impact at Al 0% 2% 2% 1% 3% 6% 3% 3% % 2%
ME@%E?TN A Minor Impact 24% 6% 7% 7% 7% 2% 5% 10% 7% 9%
SAN DIEGO Unsure/Depends 8% 4% 5% 1% 0% 4% 8% 5% 4% 5%
A Moderate Impact 27% 32% 15% 31% 26% 16% 1% 26% 23% 24%
A Very Big Impact 40% 55% 71% 60% 63% 72% 72% 57% 64% 61%
Total n= 48 47 57 103 62 45 37 188 216 404
'C'é’t%AS?JC?F El?otb?:n? Serious 6% 4% 0% 6% 14% 13% 3% 7% 5% 6%
EA,LLS'EARY Not Too Serious 24% 13% 7% 17% 7% 7% 13% 18% 8% 13%
Depends/Unsure 8% 10% 12% 1% 6% 14% 12% 1% 10% 10%
Somewhat Serious 37% 39% 38% 31% 34% 23% 26% 33% 37% 35%
Efof)lg;ry Serious 25% 33% 43% 34% 38% 42% 46% 31% 40% 36%
Total n= 48 47 57 103 62 45 37 188 216 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue

San Diego, CA 92101
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Military Impact Demographics:

INCOME HOME OWNERSHIP
Table IIl. A2. < $20K $20 to 40K | $40to 60K | $60to 80K | $80to 100K | $100to 150K | Over $150K Owner Renter Total
ECONOMIC No Impact at All 5% 3% 4% 1% 0% 0% 0% 2% 2% 2%
:\mt’@%% A Minor Impact 4% 10% 7% 1% 12% 8% 13% 8% 1% 9%
SAN DIEGO Unsure/Depends 0% 3% 5% 6% 2% 8% 5% 4% 5% 5%
A Moderate Impact 40% 27% 20% 22% 23% 23% 29% 24% 24% 24%
A Very Big Impact 52% 57% 64% 60% 63% 61% 53% 61% 58% 61%
Total n= 30 65 73 70 37 37 26 289 111 404
'g"L'Z.)AS?,I GOF E;’;bﬁ‘: 2 Serious 5% 7% 6% 5% 8% 7% 9% 7% 4% 6%
EAALS'EARY Not Too Serious 8% 10% 15% 1% 17% 18% 12% 10% 17% 13%
Depends/Unsure 14% 16% 8% 11% 8% 8% 6% 10% 11% 10%
Somewhat Serious 43% 30% 40% 34% 29% 38% 33% 40% 24% 35%
Ef’oﬁlggy Serious 31% 37% 32% 40% 38% 30% 40% 33% 43% 36%
Total n= 30 65 73 70 37 37 26 289 111 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue

San Diego, CA 92101
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Military Impact Demographics:

IDEOLOGY LENGTH OF RESIDENCY IN NEIGHBORHOOD
In
Somewhat Between/ Somewhat Very
Table Ill. A3. Very Liberal Liberal Unsure Conservative Conservative <3 Years 3-5 Years | 6-10 Years 11-20 Years | 21+ Years Total
ECONOMIC No Impact at All 0% 4% 2% 1% 3% 0% 2% 3% 2% 2% 2%
Wﬁi&% A Minor Impact 8% 9% 9% 12% 2% 9% 14% 2% 7% 12% 9%
SAN DIEGO Unsure/Depends 0% 6% 9% 3% 3% 5% 8% 4% 3% 3% 5%
A Moderate Impact 46% 30% 14% 21% 24% 22% 26% 27% 24% 22% 24%
A Very Big Impact 46% 52% 66% 62% 69% 64% 49% 63% 65% 61% 61%
Total n= 38 84 79 126 77 67 77 62 104 94 404
A Rot Be a Serious 12% 9% 8% 3% 2% 2% 8% 8% 6% 7% 6%
'I\B/I,L\LSIEARY Not Too Serious 23% 12% 10% 13% 12% 18% 8% 16% 14% 9% 13%
Depends/Unsure 12% 13% 23% 3% 7% 8% 15% 9% 10% 8% 10%
Somewhat Serious 23% 37% 25% 46% 29% 28% 36% 34% 35% 40% 35%
Be a Very Serlous 30% 30% 35% 35% 50% 43% 33% 33% 35% 36% 36%
Total n= 38 84 79 126 77 67 77 62 104 94 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue

San Diego, CA 92101
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Military Impact Demographics:

AREA CITY OF SAN DIEGO
able Ill. A4. outh City orth City outh Burbs ast Burbs orth Burbs orth Coasta ast County ity ot City ota
Table Ill. A4 South Ci North Ci South Burb EastBurbs | North Burbs | North C | | EastC Ci Not Ci Total
ECONOMIC No Impact at All 2% 1% 3% 0% 4% 2% 3% 2% 2% 2%
W?&L%FN A Minor Impact 1% 4% 12% 12% 9% 0% 22% 8% 9% 9%
SAN DIEGO Unsure/Depends 7% 5% 4% 3% 3% 7% 0% 6% 3% 5%
A Moderate Impact 18% 27% 18% 25% 27% 25% 28% 24% 25% 24%
A Very Big Impact 62% 63% 63% 59% 57% 67% 47% 61% 61% 61%
Total n= 63 100 44 66 59 44 28 202 202 404
IMPACT OF Not Be a Serious o o o o o 0 o o o o
CLOSING Problen 9% 9% 7% 3% 5% 3% 3% 9% 3% 6%
EA/LLSIEARY Not Too Serious 12% 10% 5% 17% 18% 5% 28% 13% 13% 13%
Depends/Unsure 5% 13% 13% 12% 15% 10% 3% 9% 12% 10%
Somewhat Serious 39% 38% 41% 39% 23% 32% 27% 37% 32% 35%
E?o;\e/riry Serious 36% 30% 34% 30% 39% 50% 40% 31% 40% 36%
Total n= 63 100 44 66 59 44 28 202 202 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue

San Diego, CA 92101
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Military Connection by Military Impact:

MILITARY CONNECTION

Household I/Household
Other Member Member Now
Table Ill. A5. No Ties Indirect Ties Served | Served Serves Total

ECONOMIC No Impact at All 3% 0% 3% 0% 3% 2%
mm%% A Minor Impact 15% 3% 9% 1% 9% 9%
SAN DIEGO Unsure/Depends 7% 2% 4% 3% 3% 5%
A Moderate Impact 31% 22% 18% 22% 13% 24%
A Very Big Impact 44% 73% 66% 74% 72% 61%
Total n= 130 89 72 69 35 404
oINS BouBe aSerious 10% 1% 5% 8% 6% 6%
“B”/LLS'EARY Not Too Serious 15% 12% 12% 7% 19% 13%
Depends/Unsure 13% 10% 7% 9% 14% 10%
Somewhat Serious 37% 32% 30% 45% 26% 35%
Be a very Serious 26% 46% 46% 31% 36% 36%
Total n= 130 89 72 69 35 404

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue

San Diego, CA 92101
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Preferred Base to Close Demographics:

AGE GENDER
Table IV. A1. 18-24 25-34 35-44 45-54 55-64 65-74 75+ Male Female Total
The Marine Corps
Recruit Depot in SD -.04 .05 1 .22 10 .00 .09 .09 .07 .08
The Naval Base at Point
Loma .06 .04 .05 .01 1 1 1 .03 .08 .05
SPAWAR Research and
Development Center .08 -.04 .07 .08 .09 10 .00 .05 .05 .05
Other Base .03 -.01 12 -.04 .04 .00 .00 .01 .04 .03
The Naval Air Station at
North Island .03 .02 .03 -.03 .06 .00 .02 .01 .02 .02
The Marine Corps Air
Station at Miramar .02 10 -.07 -.02 13 -1 .00 .03 -.01 .01
The 32nd Street Naval
Station .08 .02 -.02 -.07 -.18 -.02 -.02 -.02 -.02 -.02
Camp Pendleton -.35 -.21 -45 -.35 -.37 -.27 -.19 -.33 -.32 -.33

Competitive Edge Research & Communication, Inc.

2170 Fourth Avenue
San Diego, CA 92101
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Preferred Base to Close Demographics (Mean Score):

INCOME HOME OWNERSHIP
Table IV. A2. < $20K $20to 40K | $40to 60K | $60to 80K | $80to 100K | $100to 150K | Over $150K Owner Renter Total
The Marine Corps
Recruit Depot in SD .06 .07 .06 .09 .08 A7 14 .08 .08 .08
The Naval Base at Point
Loma .10 -.02 12 .05 -.01 13 .10 .05 .06 .05
SPAWAR Research and
Development Center .16 .00 .06 .04 .03 .05 .08 .07 .01 .05
Other Base .04 .03 .05 .01 .05 -.01 -.03 .04 .00 .03
The Naval Air Station at
North Island .06 .09 -.03 .02 -.05 .00 .00 .01 .02 .02
The Marine Corps Air
Station at Miramar .00 .06 -.06 .07 -.02 .03 -.06 .02 .00 .01
The 32nd Street Naval
Station -.09 -.04 -.02 .00 .08 .00 13 -.04 .02 -.02
Camp Pendleton -.36 -.30 -.31 -.33 -.33 -.45 -.46 -.35 -.29 -.33
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Preferred Base to Close Demographics (Mean Score):

IDEOLOGY LENGTH OF RESIDENCY IN NEIGHBORHOOD
In
Somewhat Between/ Somewhat Very
Table IV. A3. Very Liberal Liberal Unsure Conservative Conservative <3 Years 3-5 Years 6-10 Years 11-20 Years 21+ Years Total
The Marine Corps
Recruit Depot in SD -.01 12 .02 12 .09 10 .01 13 .07 1 .08
The Naval Base at Point 13 01 -01 09 07 06 06 07 05 03 05
Loma
SPAWAR Research and 01 08 -01 06 09 05 00 -.04 14 07 05
Development Center
Other Base 12 .03 .02 .02 .01 .03 .08 -.04 .03 .05 .03
The Naval Air Station at -08 07 03 00 02 01 10 04 -03 -02 02
North Island
The Marine Corps Air 04 03 06 -04 01 -03 09 07 02 -10 01
Station at Miramar
The 32nd Street Naval 07 -.08 -.06 01 00 05 -03 -02 -.05 -05 -02
Station
Camp Pendleton -.30 -.32 -.27 -.32 -43 -.36 -.36 -.31 -.36 -.21 -.33
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Preferred Base to Close Demographics (Mean Score):

AREA CITY OF SAN DIEGO
Table IV. A4. South City | North City | South Burbs East Burbs North Burbs | North Coastal | East County City Not City Total
The Marine Corps
Roertit Dopgtin 8D 01 08 -.01 09 07 12 26 05 11 08
The Naval Base at Point 12 05 -.01 09 08 -.02 05 05 06 05
Loma
SPAWAR Research and 18 06 07 -.05 04 04 -.02 10 00 05
Development Center
Other Base 01 02 07 05 01 10 -05 02 04 03
The Naval Air Station at 07 -.05 09 -.02 06 05 -01 01 02 02
North Island
The Marine Corps Air 09 -.06 15 -.02 -.03 08 -.05 01 01 01
Station at Miramar
The 32nd Street Naval -.21 01 -16 08 12 -.02 00 -.07 02 -.02
Station
Camp Pendleton -3 220 23 -31 -53 -49 -27 -25 -39 -33
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Military Connection by Preferred Base to Close (Mean Score):

MILITARY CONNECTION
Household I/Household

Other Member Member Now
Table IV. A5. No Ties Indirect Ties Served | Served Serves Total
The Marine Corps
Recruit Depot in SD .10 13 .04 .06 .04 .08
The Naval Base at Point
Loma .03 .08 .04 .09 .05 .05
SPAWAR Research and
Development Center .00 .09 .04 .04 .20 .05
Other Base .00 .04 10 -.03 .06 .03
The Naval Air Station at
North Island .04 .02 .00 -.03 .00 .02
The Marine Corps Air
Station at Miramar .07 -.06 -.08 .10 .05 .01
The 32nd Street Naval
Station .01 -.01 .01 -14 -10 -.02
Camp Pendleton -.28 -.40 -.34 -.24 -.37 -.33
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Impact by Preferred Base to Close (Mean Score):

ECONOMIC IMPACT OF MILITARY IN SAN DIEGO

IMPACT OF CLOSING MILITARY BASE

Not Be a Be a Very

No Impact A Minor Unsure/De | A Moderate | A Very Big Serious Not Too Depends/ Somewhat Serious
Table IV. A6. at All Impact pends Impact Impact Problem Serious Unsure Serious Problem Total
The Marine Corps
Recruit Depot in SD .20 .06 .04 11 .07 .00 .19 .07 .07 .07 .08
The Naval Base at Point 00 -03 00 08 06 -.05 03 10 10 02 05
Loma
SPAWAR Research and
Development Center -.23 -.06 .00 .03 .09 -13 .00 .01 .05 1 .05
Other Base 18 .05 -13 .03 .03 .04 .03 -.01 .04 .03 .03
The Naval Air Station at
North Island -.19 24 .00 -.04 .01 .03 .03 .03 .01 .02 .02
The Marine Corps Air
Station at Miramar -.01 -.02 .07 .02 .01 A7 -.01 -.04 .02 -.01 .01
The 32nd Street Naval
Station .05 .05 -.07 -.02 -.03 .02 -.03 .00 -.03 -.02 -.02
Camp Pendleton -.14 -.30 -.24 -.28 -.36 -.18 -.28 -.37 -.36 -.32 -.33
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